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EU Blue Economy and the Role of Tourism
5.2% of the Global GDP and approx. 50% of Global Tourism

_ EU BLUE ECONOMY SECTORS 1 SHARE OF GVA (2022)

e
Port Activities I 5
Blue Tourism Gross Value Added
L | 4di (GVA) measures the
argest value -adding Shipbuilding GG s value of goods and
blue economy sector services produced in an

economy, minus the

Fisheries & Aquaculture 7 10 C(_)St of the raw :
materials and supplies

53% used to produce them.

Offshore Oil & Gas - [T 1

of EU blue economy
employment in coastal tourism

Europe: 63% of
holiday makers

33% prefer the coast

Coastal and Marine Tourism

Maritime Transport

of EU blue economy GVA
from coastal tourism (2022) 0 5 10 15 20 o5 30 35

0

Bremerhaven University A European Commission. (2025). EU blue economy report 2025. https://op.europa.eu/webpub/mare/eu -blue -economy -report -2025/index.html Page2
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Bl ue

Touri sm Definede©é

Marine Tourism (Sea - based)

~~  Swimming, surfing, snorkelling @ cCuuising, yachting, boating

.~ Sunbathing, beach recreation
.~ Coastal hiking, birdwatching
.~ Maritime museums, heritage visits

.~ Mangrove walks, kayaking

Supporting Infrastructure

Recreational fishing, sailing
Marine mammal watching

Live -aboard dive trips

Nautical sports, regattas

Beach Hotels &
Resorts Constitute
20% of global hotel
capacity

(UNWTO & Blue Tourism
Initiative, 2024)

Cruise Tourism >30
million passengers
globally reflecting

35.9% of all
coastal/maritime
tourism revenue

(Deely etal., 2022)

Coastal accommodation F&B services, Maritime
(hotels, resorts, equipment rental, transport (ferries,
camping) guided excursions cruise terminals)
A Deely, J., Hynes, S., & Cawley, M. (2022). Overseas visitor demand for marine and coastal tourism in Ireland. Marine Policy, 142, 105 102.
https://doi.org/10.1016/j.marpol.2022.105176
Bremerhaven University A European Commission. (2025). EU blue economy report 2025. https://op.europa.eu/webpub/mare/eu -blue -economy -report -2025/index.html
A UNWTO & Blue Tourism Initiative. (2024). Mapping the impact of blue tourism in the Mediterranean. https://bluetourisminitiative.org/wp
content/uploads/2024/09/Mapping -the -Impact -of-Blue - Tourism -in-the - Mediterranean_HD.pdf
A OECD. (2025). The ocean economy to 2050. https://www.oecd.org/en/publications/the -ocean -economy -to-2050_a9096fbl -en.html
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Travel and Tourism within the Global Economy

GDP Contribution Employment Contribution

m T&T Direct (~3.1%) m T&T Direct Jobs (~3.7%)
T&T Indirect & Induced (~6.0%) T&T Indirect & Induced (~6.3%)
= Rest of Global Economy (90.9%) m Rest of Global Workforce (~90%)
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Direct GDP Contribution (USD Trillion)

3,5 $3,3T
3

2,5

$1,8T
$1,5T

1,5

0,5

Coastal & Marine Other Tourism
Tourism (Direct) (Direct)

41%

Total Tourism
(Direct)

45%

of direct tourism GDP
is coastal & marine

of direct tourism jobs
are in coastal & marine

Bremerhaven University Sources: WTTC/Oxford Economics/Iberostar
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Direct Employment (Millions of Jobs)

140 A

127M

120 A

100 A

80 A

60 -

40 A

20 A

75M

52M

Total Tourism
(Direct)

~50%

of all tourist spending
globally is coastal

i Climate & Ocean Report 2024; UNWTO 2023; Ocean Breakthroughs Report 2025

Coastal & Marine Other Tourism
Tourism (Direct) (Direct)

$820B

direct tax revenue from
coastal & marine (2023)
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Cruises within Blue Tourism

Direct GDP Contribution

m Cruise Tourism (5.7%)1 $85.6B
Other Coastal & Marine (94.3%) 1 $1,414B

$85.6B

Cruise GDP
(CLIA 2023)

$168.6B 31.7M

$85.6B

Cruise passengers Cruise direct GDP
sailed (2023) contribution

Cruise total economic
impact (2023)

Bremerhaven University

Cruise -supported jobs

Direct Employment

m Cruise Tourism (3.1%)1 1.6M jobs
Other Coastal & Marine (96.9%) 1 50.4M jobs

1.60M

Cruise Jobs
(CLIA 2023)

$56.9B 7%

Wages paid by cruise

Cruise jobs that are

industry land -based

Sources: CLIA Global Economic Impact Study 2023 (published Nov 2024); WTTC/Oxford Economics/Iberostar Climate & Ocean Report 2024
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Cruise Sector Iin Perspective

GDP Share (%) Employment Share (%)

9,1%

Tourism / Coastal & Marine / Cruise / Tourism / Coastal & Marine / Cruise /
Global Economy Total Tourism Coastal & Marine Global Economy Total Tourism Coastal & Marine

Bremerhaven University Sources: WTTC EIR 2024; UNWTO 2023; WTTC/Oxford Economics Climate & Ocean Report 2024; CLIA Global Economic Im(patt. $tad\20023 Page7
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DPSI(W)R(M) Framework
Conceptualising Policy Development and Assessment

These are the societal
actions taken to address the
impacts, which can include
regulations, taxes, or
behavioral changes
implemented through
specific policy measures

These are the consequences
for human welfare and the
environment resulting from

state changes.

Bremerhaven University Source: Smith, C. J., Papadopoulou, K.
Marine Environment,

Responses
through
Measures
(R/M)

Impacts on
Welfare (1/W)

https://doi.org/10.3389/fmars.2016.00144

-N., Barnard, S.,
Conceptual Models and Assessment

Mazik , K., Elliott, M.,

Drivers (D)

State change

(S)

These are the highest -level overarching

<+« | economic and social policies of governments

and the social goals of those involved in
industry.

Activities (A) This stage refers to the specific

human actions within a sector
that produce pressures.

This is the mechanism through
which an activity exerts an
actual or potential effect on the

Pressure (P) socio - ecosystem

This stage denotes the modifications in the
natural environment specifically caused by
pressures, such as a decrease in macrofaunal

diversity or air pollution.

Patricio , J., Solaun, O., Little, S.,  Bhatia , N., & Borja, A. (2016). Managing the Page8
Considerations for the European Marine Strategy Framework Directive . Frontiers in Marine Science , 3.
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Drivers (D)

Responses

E: apapathanassis@hs -bremerhaven.de through Activities
T: +49 471 4823 100 ~ i e

M: +49 173 613 2565

Impacts on
Welfare Pre?S;Jre
(/W)

State
change (S)

2 5

Drivers & Activities
It is about the money!



The Main Driver for Tourism is Economics!
é And this where many of the |1 ssues

Top Sustainable Development Goals that tourism contributes to Key Policy Levers:

o aunsm Warkina Groun < e [P 3
AU louns YWOrkKing Lroup su

MEY [Bs!

Tourism -generated

GOAL O: Industry, Inmovation and Infrastructure

Key POIICy Questlons \\E GOAL 8: Decent Work and Economic Growth , Income and
2] Economic Impact

Who carries the GOAL 11: Sustainable Cities and Communities
costs and
suffers the
Impacts?

L 12 Responsible Consumption and Production

L 1T: Partnerships to achieve the Goal .Co% Cl USter
L 13: Climate Action Management and
L 3: Good Health amd Well-being 4, 7% POWGI’ DynamICS

L 1k Reduced Inequality

[ ]
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L 15 Life on Land

How are
benefits
distributed at a
local level?

L 14: Life Below Water

0
]
X

L 1: Mo Powerty

o
]
I

L 4: Quality Education

[
[}
X

L 5: Gender Equality

atl & E a0

GOAL 2: Zero Hunger .
GOAL 7: Affordable and Clean Emergy B9 InStItUtlonal
GOAL 160 Peace and Justice Strong Institutions E% EffeCtlveneSS and
Governance
G20 and Guest cowntries were asked to
Fiank the five priority areas from highest to lowest prority for your country - 1 1o 5

0
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A Simple Model of Tourism -Led Economic Growth:

V4

e But

not

al ways!

== Travel Pays

P> o
Isll

Tourst | (e o %700 =,
Spending T | 4 V- -

estaurants
< < ‘ Which pays for:
eetin onvention [ A——
piesting:Gonvention

,986™ Hopes, e
A & &
. : Q Which
- Tourism mimoniit
99 Investment e
j,%** Developing Countries /
R 2 Transitional economies?
Economic
Impact worn?
(Contribution to TOURISM
GDP)

Bremerhaven University

Papathanassis, A. (2016). Curing the o6Beach Di se-ded@ransforaionr upti on and t hpygelot enteal of
for Developing Countries and Transitional Economies. Ovidius University Annals, Economic Sciences Series,
Economic Sciences Series , 16(1), 75 T 80.
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l'

Responses

through Activities
Measures (A)

(R/M)

Impacts on
Welfare Pre?S;Jre
(/W)

State
change (S)

e
The Buzzword of the Decade:
Overtourism !



Holiday Sustainability Headlines
scruti

Publ i c ny 1 n t

JAMAICA INFORMATION SERVICE

TRTW@RLD

Minister Highlights Vital Link Between Health
POLITICS - TURKIYE - WAR ON GAZA Systems and Tourism Sector
By: GARFIELD L. ANGUS, April 29, 2026

Health

TURKIYE 4 MIN READ

Why is Tiirkiye reinforcing health
tourism regulations?

SPIEGEL International

Corruption and Cruise Ships

Montenegro's Scenic Coast Spoiled by Greed G

Montenegro is the only country in the world to describe itself as "ecological” in its
constitution. But the exploitation of its Adriatic coastline, where developers are given free
rein, tells a different story.

Corruption

Holiday Sector
Sustainability
Headlines

= @Mlltravel Desnstons FoodsDink Mews Sty Video

TRAVEL © TRAVEL NEWS - 4 MiN FE

Overtourism is leading to more car crashes in Accidents

Scotland. T-plates might be the answer .

THE TIMES OF INDIA
Goa Mumbai Delhi Bengaluru Hyderabad Kolkata Chennai Agra Agartala Ahmedabad Ajmer Amaravati sss Crlme

SUBSCRIBE TO TOI+

\
GOA ELECTIONS  PHOTOS N,

NEWS / CITYNEWS / GOANEWS / Rising Crime In Goa Hitting Tourist Faotfall, Says CM Sawant

TRENDING Kolkata Auto Accident

Rising erime in Goa hitting tourist footfall, says CM
Sawant

e e Th e . Eurv
Guardian

Dhananjay Munde Kalpana Raghavendar Suicide

News Opinion | Sport Culture

Lifestyle e

World Europe USnews Americas Asia Australia Middle East Africa Inequality Global development

Thailand tightens visa rules for tourists,
citing crime by foreigners

Move brings an end to a 60 day visa-free stay that was
agreed with 93 countries, including the UK, US and much of

Bremerhaven University Europe

h e

Emissions

head,|

News Opinion

World UK Climatecrisis Ukraine Environment Science Global development Football Tech Business Obituaries

‘Change by degrees
Carbon footprints

The path of least emissions: how to take
a sustainable holiday this summer

Waste

Spending

Sport Culture

e This article is more than 5 months old

While
with fl
thano
—_—

IDOMESIA  BUSINES WORLD mE

neseée | n

Eur~

The,.
Guardian

sumscuIBE

Lifestyle e

ThelJakartaPost

DEEPDIVE  FRONTROW  THE WEEKENDER  E-POST

BUSINESS + REGULATIONS

Tourism worsens Bali waste crisis

Longer-term solutions, such as Bali's planned waste-to-energy (WtE) facility, are not expected
to be completed until November 2027, and undergo a finalization phase before becoming
operational in |

—= CatalanNews

Politics ~ Society ~ Business  Life&Style  Culture  Sports  Te

PODCAST

NEW TO CATALONIA  DISCOVER CATALONIA

BUSINESS

Shorter stays and lower tourist
spending mark summer season

1NESS POSL | oy 24,2026
= M  cCompanies  Markets  Analysis  Politics  Tech  Legal  Banking  Property

Work
Conditions

W

ERANCE AFRICA MIDOLE EAST AMERICAS EURDPE ASIA-PACIFIC

Overwhelmed Louvre workers
strike to protest overtourism,
shutting down world's most-
visited museum

Faance

Companies

‘We're not a low-cost destination’: Failte
Ireland chief on tourism pressures

TAIPEI 88 TIMES |

Editorial & Opinion  Sports

) Front Page Taiwan News Business ‘World News

Home / Business

Sun, Jun 22, 2025 paged

Staff shortages hit Greek hotels as locals quit their jobs

Page13
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SEASON IF WE CAN
THEAE

Happy Tourists, Unhappy Locals

OkuliczKozaryn Adam &StrzeleckaMarianna. (2017). Happy Tourists, Unhappy Locals. Social
Indicators Research 234(2), #804. Retrieved from doi:10.7282/T3DN476G.

Abstract

The most recent of literature focuses more often on the happiness of tourists, rather than the happiness of
residents affected by tourism. However, this study aims at filling this gap with a new and refreshing
perspective. This 1s carried out by using the European Social Survey (2010-2012) merged with Eurostat
tourism data at the province (NUTS2) level. Staying consistent with homophily or ingroup preference theories,
we find that domestic tourists contribute more to the happiness of locals than foreign tourists. Also by staying
consistent with Irridex theory, we find that tourism at low levels of development contributes more to happiness
than tourism at a high level of development.

Bremerhaven University Page 14
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TooO

many i nternational touristseée

One in three people in Spain say there are too many
international tourists in their local area, and a quarter now have
a negative view of foreign travellers

Say there are large numbers of Say there are too many Have a neqative opinion of
international tourists in their local international tourists in their local internatior?al tourigts
area area

Sweden ﬂ

Denmark ¥/ m

YOUGOV https:/lyougov.com/en -gb/articles/50526 -european-attitudes-to-overtourism 6-20 AUQUSt 2024

Bremerhaven University
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M-

Too much harm and not enough benef it

Eurotrack overtourism study: Spaniards are divided on whether
the holiday lets industry does more harm than good, a stance
that is much more negative than in other countries

Thinking about each of the following components of the tourism and travel industry in your country, do you think they
bring more benefits than harm, or more harm than benefits? [Holiday rental properties industry] %

More harm than benefits More benefits than harm Both equally
Britain 22
France m 26
Italy 20

22
20

Germany
Denmark m

Sweden

Yo u GOV https://yougov.com/en -gb/articles/50526 -european-attitudes -to-overtourism 6-20 August 2024

0
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I Drivers (D)

Responses

through Activities T s s IMOGEN POOTS JESSE EISENBERG
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Impacts on
P Pressure

TR State Change
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T he

The 6 T o-alonisation 6

Phase I:
Promi sebo

Dependemchyhée

Phase II:

AThe

Phase llI:
fiTouro -lonisation ©

Bremerhaven University

NTour

Issue Group A:

AUnder standing

Il sm VI

Issue Group B:
T 0 Ufir G rsonmdt h

var
Phenomenon

& SustainabiflPiotyei cal

Developing Local

Economies

(ATour i
Potent i

Focus on
Operations,
Reduction of
Investment,

Product, Dev. &

Marketing

Economically
Unattractive
Capacities (i.e.
Hotels)

Rising Demand
I Restricted

Capacity (Beds

& Infrastructure)

Standardisation
& Service

Quality
Reduction

um Ef fect n:
Expl ai ned

Issue Group D:
Myopi adStrategic

Issue Group C:

Partnerships
with Tour
Operators for
Source Market

Access

Tourism -Related
Subsidies to
Support Tourism
(Tax2Business)

X-Destination
Competition
(Capacity
Utilisation Risk)

Price
Competition &
Cost Pressures

Increasing Dependency on Tour Operators (Control of Flight Capacities and Access to

Tour Operator

Participations &

Acquisitions
(Vertical
Integration)

Resort Economic
Deterioration
(and TO
Horizontal
Integration)

A Shaofe
Wal | et o
(All -Inclusive)

Given subsidies, capacity can be sold at a low price without resulting to private loss

Il ntent o

Page 18
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T he

| mpl i cations

of

An Unsustainable Tourism Architecture!

JICarnival
CruiseLines. B ¥

U

TUul

t24 RoyalCaribbean

INTERNATIONAL

Il Mass Tourism & Growth
Imperative

AMass Tourism = Price Competition
AEconomies of scale = Cost Reductions

mmm Growth & Vertical Integration

ACurrency = Capacity Risk Transfer
AOpportunity = Share of Wallet

mm Risk & Horizontal Integration

Alntent = Capacity Risk Reduction
AResult = Management Complexity

=2 Standardisation & Mass-Tourism

ARequirement = Control through Vertical
Integration

AOutcome = Investment in Corporate
Governance & Systems

Bremerhaven University

t

1w ¥ R R . > P» — P
mmm EcConomic Development Potential

he ATour

sm Vi

AParadigm Shift: From Industrial
Economy to a Service Economy

T Agricultural

m  INfrastructure Investments & Risk

AEconomic Mono -cultures

APolitically -driven decision -making (Short -term,
lack of long -term strategy

Sustainability & Externalities

ASocio - Cultural Issues (Antagonism between
Locals & Tourists)

Mass-Tourism & Exploitation

AEconomic Colonialism (Privatisation of public
resources, property transfer to foreign
investors, etc.)

Page19
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It i s a matter of Strategy and Policyeée

Regulation and Restrictions

POoweris not an institution, and not a

structure; neither Is it a certain strengtl
we are endowed with; It Is the name thz

one attributes to acomplex strategic
situationin a partlcular society.

Michel Fou
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The Emergence of Open -Source -Tourism!
From O0Holi day Cartelsoéo to 00Open Source

Organised
Packaged
Mass - Tourism

Enclave
Tourism

Vertical Integration I Planned Capacity Control

Dependence, Foreign Privatisation of Revenue/Profits

° [ ] -
FIRST REISEBURO ‘fﬂf}"h W Tul \/ Tuifly A -
, Thomas Cook - AN
Reisebito e TR | Condor C'-Ub Mecj qJ ’ AI:nDh?‘NA

Intermediaries

n Customers (D
+— Transport (0]
Q Services —
- -]
(qv] Demand Q
S —,
Capacity i O
8 ; Control / ?a;les & )
- Seasonality Yield Sn orm. D
3 Mant ervices
o v
p]
(K ALY AK QTR . FRUEY Pmr NVRBO. @
€ yatracn Google Fight Search ﬁEXPEdla' m N&?b;: Listyr @Home/\\a;h“ ey Mdayg
ﬁexpedaqsky“mr goibibo easy. Jet ;"-m‘ @%W E‘f" ) oir:r:!:»
@@ tripadvisor Ecleartrip tripadvisor R‘,,MR sy @HomeAway';s '1-"%" ibL|§,$QI \fgy
Open -Source : , . ” , , ;
P . Horizontal Price Competition i Reactive Capacity Control Over
Individual Tourism

Mass - Tourism Independence, Domestic Privatisation of Revenue/Profits

Bremerhaven University
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Paradigm Shift in the Management of Holiday Supply Chains. In J. A. Oskam (Ed.), The Overtourism Debate (pp. 11 i 25).
Emerald Publishing Limited. https://doi.org/10.1108/978 -1-83867 -487 -820201003



The Buzzword of the Last Decade!!!
Overtourism

¢ KS (dverthuasni | tgudsmphobid 0 SOl Y S
bUzzWOrdsf 2017 and have since evolved from what could |
viewed as sensationalistnd oversimplified media narrative

criticisingthe impacts of tourism not always objectively addressi
the real driversof the phenomenon

(Milano et al, 2019)
PPl ¢ ¢ KS 1 yOASYd +SySiAlya[j@s 1S 2 dzg ¢ K SANBI SNB Sy @R di
DU OdzZND SYGANBY YSydl € KIT MbR@AEDE - & pre@nfindithat the (2RI & C
' RA&OdzaaArzy 2F £SyAOSX QYRCOTE A Yodrist VRRFs ndikhe aAY 1A

N D rising sea levels, and the destructive impact of 1y o NB | f + & OS¢
el AN (2dNRAYE LINBASyd =SyaOSE-eTeRE O/ 2 Jd\ggyf AG :
N y £SYy | ey SN (N/IcCar H@/ M, f

. Venice Observed)

(Standish, D. 2012 Venice in Environmental Peril? ' g
Myth and Reality p.1)

DOMINIC STANDISH

Bremer haven University Page23 c



For the Spaniards |

t

Il s Holi day Rent al

And for the French and Germans it is Cruise Ships!

Eurotrack: attitudes to the holiday rentals sector are much
more negative in Spain, but this doesn't extend to the hotels
sector

Generally speaking, do you have a favourable or unfavourable view of each of the following components of the tourism
and travel industry? %

Holiday rental properties industry
Unfavourable

Spain

Britain 33

Italy 30 9
France 63
Denmark @z 0
Germany 4l 8
Sweden

Hotel industry

=
=
=
o
<
o
c
=
o
o
®

Spain 21
France
Britain
Germany
Italy
Sweden JK]

w

m m
B E S H] ¢ HEBEEBE
o] [+]
c c
£ £
(<] 4]
= =
o (]

F

Denmark

YouGov

Bremerhaven University https://yougov.com/en -gb/articles/50526 -european-attitudes-to-overtourism

Eurotrack overtourism study: Germans have a
particularly negative view of the impact of the cruise
ship holiday industry than compared to other Europeans

Thinking about each of the following components of the tourism and travel industry in your country, do
you think they bring more benefits than harm, or more harm than benefits? [Cruise ship holiday
industry] %

More benefits than harm Both equally

o

Germany EZ

-

WRWEAN W EN

France 33

©

Denmark Bel®
Sweden 23

-l

Britain 21

o

Spain 20

<
o
=
o
-
(]
-
3
-
~a
[
3
o
(]
3
[]
-
=
w

S

Italy 19

Generally speaking, do you have a favourable or unfavourable view of each of the following
components of the tourism and travel industry? [Cruise ship holiday industry] %

Unfavourable Favourable
France
YouGov 6-20 August 2024
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Anti - Overtourism Measures:
Capacity Restrictions and Disincentives to Visit?

What measures would Europeans support in order to reduce
overtourism?

The following are all actions that popular tourist cities/destinations have taken or proposed as a way to reduce over-

tourism. For each of the following, please say whether you would support or oppose each suggestion. Net support
figures shown.

@ Britain Denmark @ France @ Germany @ Italy Spain @ Sweden

Requiring tourists to book in advance in order

to get admission to popular sites @ ® ®
Setting limi n the amount of ri h n
ing h |tso_‘t ea ou.to.toumst atca oo )
go to popular cities or destinations
Banning the construction of new hotels in
- o« e

popular cities
Requiring tourists to pay a "tourist tax' fee to

enter popular cities ¢os
Prohibiting people in popular destinations from

renting out residential properties as holiday L N [¢] C o
rentals

Banning day trippers to popular cities - i.e. only

allowing in tourists who are staying at least one Q @ @ B

night

YO u G OV https://yougov.com/en -gb/articles/50526 -european-attitudes-to-overtourism

Are we
treating the

symptoms

e or
managing
the Cause®

0
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Open Source Touri sm: The Bi g Questi ons
To What Extent is the Public Sector capable of Managing Tourism?

@vertourismd® 1 S not a touri st nNumber s

And this has always been a challenge!

I Are we misinterpreting localised (geographically and seasonally) overcrowding as a
wi des poveet@udsmo® cr i si s ?

I Are tour operators, cruise operators and travel portals the ones responsible for
managing tourism at the destinations?

I To What extent is the public sector capable of managing tourism?

Touri sm has I ncreased and has gone

the solution to bugs and hackers does not lie on owning or limiting the
source code; it lies on better programming.

0
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and Systemioc
OLeakageso

Corruptior

Di seasebo
Despite the potential and resilience of tourism -led economic development, expected benefits often fail to materialise
and there is variability in the tourism competitiveness

OBeach

Key Governance Instruments .
Tourist wealth

expectations?
Leakage:
O6Pol i

t Taxation
Clientism 0

‘Tourism Performance and Corruption’ Hypothesis Testing

Leakage: Tax

Evaseiggnlo?]L?/Ck Tourism Domestic Intemational
[P— Contribution to Tounfm Toum_:m
Bribery 2.3 Spending Spading
Corruption  Pearson Cormrelation 207" 225° 217°
Tourism > Tourist Perception  gig (2-tailed) 031 019 023
Investment Spending Index Score N 100 109 109

Development

Social Inequality

Bremerhaven University

Key Spending Drivers

T > Anti

* Papathanassis, A.

Transitional Economies.

(2016) .

Curing

/

- Tourist
Spending

- Tourism Sentiment

the 6Beach

Ovidius University Annals Economic Sciences Series, 16(1): 75

Di seasebd:

-80

**_ Comelation is significant at the 0.01 level (2-tailed).
*. Cormrelation is significant at the 0.05 level (2-tailed).

C oled Mransformation foa Dedeloping €outries aach t i a |

of

Tourist wealth
distribution?

.

-> Press and Political Opportunism (Populism)

Tourism

0

Page27




Some Examples of Anti

-Corruption

Do they help tourism development?!

@ ECOCLUB ¥ Follow

@ecoclub

Barcelona's new mayor threatens to fine Airbnb for sheltering
unlicensed tax-evading tourist apartments via @Reuters
reut.rs/1K2105f

12:08 PM - 28 Aug 2015

Barcelona mayor's tourism crackdown puts Airbnb in fi
Barcelona's new mayor is picking a fight with home rental w
as she tries to crack down on uncontrolled tourism that she

China's catering sector recorded the slowest growth in 21 years, as the government's frugality
campaign and its anti-corruption measures cut down spending by officials in luxury restaurants.

International Business Times.

China's Anti-Corruption Measures Drag Down
Caltering Sector Growth to 21-Year Low

By Jerin Mathew
February 10, 2014 08:50 GMT

' . . .
Greece's VAT tax hike is counterproductive -
. .
trade association
L \f ) ( |n M

By George Georgiopoulos | ATHENS

Increasing value-added tax will reduce state revenues rather than generate the extra income

Greece is seeking as it tries to meet fiscal targets agreed with its lenders, a body representing smg

and medium sized businesses said on Tuesday.

Parliament on Sunday approved raising VAT to 24 from 23 percent from June 1as one of a packag
of measures Athens hopes will help unlock bailout funds needed to meet loan payments.

But the Confederation of Commerce (ESEE) said the sixth VAT hike in as many years would depres|
sales by 3 percent, increase tax evasion and reduce the state's take, as it says happened after the
previous VAT raises.

"The VAT nightmare is unfortunately continuing," said ESEE head Vassilis Korkidis.
by lvana Kottasova @iv:
The tax hike will affect supermarkets, fuel, apparel, transportation, tourism and rest () y.rch o 2015 122 Pm T

the ESEE estimates VAT revenues from wholesale, retail and car sales this year woul r

IBT VIDEO

.

London airport expansion war explained

Tourists? Or undercover tax inspectors?

Reimage
Repair®
Windows Update

Gepriesen von PCWorld.
24/7 Support. Versuchen
Sie es heute!

to complete.

desperately for ways to stave off bal

Greece wants tourists to spy on tax cheats

Heading to Greece this summer? You might have a secret mission

The Greek government is planning to recruit tourists to spy on tax cheats as it casts around

nkruptcy

The idea to employ large numbers of students, housekeepers and tourists as undercover tax
inspectors is one of seven reforms the Greek government has proposed before another round of

fiidssugesston summan irozone finance ministers later Monda

Measur es é

THE TIMES OF INDIA
BUSINESS

# Business Imemnionul Business Markets Photos Videos

News » Business » India Business News » Demonetisation: Tourism industry knocks at govt doors with bag of woes

Demonetisation: Tourism industry
knocks at govt doors with bag of
woes

Anubhuti Vishnoil ET Bureau | Nov 17, 2016, 10.07 AM IST B O\ A A+

Buy UK Property - £54,995
2 Bed House £55K. 3 Bed House £69K Rent Guaranteed. Full Management. : www.findukproperty.com

Ads by Google

NEW DELHI: Tourism Minister
Mahesh Sharma may say there's

no crisis, but his ministry is
flooded with representations
and complaints on the chaos
triggered by demonetisation in
peak tourist season.

World's biggest
twin-engine jetliner
has foldable wings

"The Incredible India slogan is

Sanctuary cities risk being talked of so very

bilions in defiance of
Trump

mockingly. The foreign tourist is

unable to spend his money,
shop or buy a drink, or hire a
n of Tour Operators, told ET.

3 WEEKS IN 30 MONTHS

MORE INFORMATION AT WWW ESMT ORG B

Bremerhaven University
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Leakage:

Bribery

Bremerhaven University

O

1 dza SR O2 NNHKOU

Key Governance Instruments

Leakage:
OPol it
Clientism 6

Tourism
ﬁ

Investment

—

Key Spending Drivers

Leakage: Tax
Evasion / Black

economy

Tourist
Spending

/7

— o
—
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o C
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sm |l nvest ment é
S

m Gr owt h
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Tourist

Experience
&

Satisfaction

6Fl ow Bl ocker 0
of Professionalism &
Support

_ Tourist
Inter_mtl_on Victimisation
to Visit & Incidents

Revisit

6Fl ow Bl ocker
Negative eWoM

Holiday
Destination
Reputation
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Recommended Political Measures for Effective Tourism

Development

Causes

Leakage: Tax
Evasion / Black
economy

Leakage: OPO
Clientism 6

Leakage: Bribery

OFl ow Bl ocker
of Professionalism
& Support

6FI ow Bl ock
Tourist
Victimisation
Incidents

OFl ow Bl ock
Negative eWoM

-
O
e
Q.
>
| -
| -
o
@)
[®)
D
e
@©
)
nd
|
&
o
| -
>
o
—

Bremerhaven University

Counter -Measures

Transparency -related Regulations &
Standards

Public Administration
Legal anti -corruption incentives (elimination
of perverse incentives 1 esp. Tax -related)

Tourism Education (Applied Science) T
OTourism Professiono
Sustainability Regulations (e.g. City
Planning)

Health & Safety Standards

Local Authority Support (Tourist Support
Structures & Professional Standard
Implementation / Controlling)

A

QOutcomes

Effective Touris
Investment

Safeguarding
Tourism
Reputation

Page 30
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Prof.Dr.Dr. hc Alexis Papathanassis

Cruise Tourism Management

Bremerhaven University

E: apapathanassis@hs
T. +49 471 4823 100
M: +49 173 613 2565

of Applied Sciences

-bremerhaven.de

3 ﬁm&mﬁﬁdfmﬁw&*
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Responses
through Activities
Measures (A)
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Impacts on
Welfare Pre?S;Jre
(/W)

State
change (S)

Responses &
Measures
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where
IS absolutely

Olusegun Obasanjo *

can be
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A people that elect
corrupt politicians...

are not victims... but
accomplices.

George Orwell




3 Cardinal Mistakes in Tourism / Cruise Development

Hol I sti c

High Concentration in
the Source Markets

NPrivatise Tourism
Revenue 1 Nationalise
Capacity

AWhat is subsidised? And what is
taxed?
ARefrainfrom 6Bl ack or
Debates
AAll-inclusive yes / no
AMass vs. Individual Travel
ACost - Leadership vs. Differentiation
AArchitecture + Governance is
Key!
ASmart Legal framework (
Measures )
ATourism Education vs. Training

ALong -term planning (i.e. Beyond a
legislation period)

Policy vs.

Bremerhaven University

Pragmati sm as

TO |/

OSupply

with t hem, but

AEconomy in the
Touri smo
Alndirect + Intangible impact
management & controlling
Wh i t ATourism integration with other

income generating sectors
AConsideration of entire tourism value -
chain plus interface to other value
chains
AAvoidance of tourism (and / or
economic) 6 monocul turesé
APhysical
Ghettoso6)

AConceptual space (e.g.
St andardi sed Nati onal

a

space (e.g. 0T«

Dev el

CO -0¢petAttiv
Chain P

APPP as a 6Tour [/
Lock -i n O

ATOICO Vertical integration also means
Co-Dependence

AROI (Return on Investment) is not the
same as ROP ( Return on

Promises )

ABeyond just
destination to the end -
customer s 6Pulingthe Al so 0
Tos /Cos to the destination !

¢ ATourists do not just visit Greece

because it is beautiful... They visit

Greece because Tos / Cos make profits
in Greece

Opushing

Page 33
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3 Cardinal Mistakes in Tourism / Cruise Development

Hol 1 sti ¢ Pragmati sm as a Devel opment

High Concentration in TO / CO -o0¢gpetAttiv
the Source Markets OSupply Chain Pg

with them, but al so not

APrivatise Tourism
Revenue T Nationalise
Car~city RI

Alndj AP Pg
Add O0Str at S Develop Lg

- - hit A i
to OHospilita

AWE

: Foster Co -
Tourism

and OBusi e Economy (not Deper}wdence, oS
A : a O0Cmvestor
Senseodo t just generate :
(not just a

0Service A guests and )
) ) supplier)

h. Mental ity income) 510 oY
MeaSe ACéh : Tos /8
: once - (e. 9. « Arourists do
ATourism =08 m—eing Standard National St pecauseitisbeautiiul. They visit
Along -term  planning (i.e. Beyond a Greece because Tos / Cos make profits

legislation period) in Greece
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Simplistic

Beyond
-Level Failure Aggregation!

Dealing with a Multi

n
. 7,
Vo 9,
600 a\\‘ﬂ sst,.‘l
e iy tlr,
A\ n oy

d OveCr owdi nc

iNea@ol oni al i
(Physical Space)

(Env . and Econ.
Space)

Tourism Urban /

—
. )
Strategy Spatial o8
5 © Failure Plemnirg S o
©E Failure =3
c o =
8 o =O)
— C Q <<
2 ®
s 5
0n O
ar
2 Destination >
o Qo
(2 Management DS
<4 : N3
e, Failure NG
94 OO ; °¢
?909) ﬁGentrificatioooc‘)@Q
R () (Socio -Cultural Space) Q"’
Heritage &
Experience
Deterioration

*NBTC / NL Tourist Board (2019). 2030 Perspective: Destination the Netherlands. p.15. Online:
https://www.nbtc.nl/web/file?uuid=fcf0fd79  -ff6c-4b3f-a5f5-5cf6b5e2aa83&owner=388ad020-d235-

4624-86a4-d899f855a216&contentid=67397
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destination, the time has

come tolmanagethe
destination. The first step i

to make choices
Tourism has always been

goalin itself and the most
Important driver was the

economic added

valuex i 27FFS
(NBTC / NL Tourist Board (2019)






