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Ψ/ƻƴƎŜǎǘƛƻƴ aƻŘŜƭΩ
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u.ǳǘƭŜǊΩǎ όмфул)* tourist area life-cycle (TALC) 
model:

ÁExploration -> Involvement -> Development -> 
Consolidation -> Stagnation -> Decline or 
Rejuvenation

u5ƻȄŜȅΩǎ(1975)** ΨIrridexΩ model: 

ÁCommunities pass through a sequence of 
reactions as tourism evolves and becomes 
visible. 

ÁEuphoria -> Apathy -> Irritation -> 
antagonism.

uOver-tourism Model:

ÁGiven (A) Destination Capacity 

ÁRatio of [(1) Tourism Inflows / (4) Tourism 
Outflows)] => Ratio (2) Locals / (3) Tourists 

ÁAffects (B) Sentiment 
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*  Butler, R.W. (1980) The concept of a tourist area cycle of evolution: Implications for management of resources. Canadian Geographer 24 (1), 5ς12.
**  Doxey, G.V. (1975) A causation theory of visitor-resident irritants: Methodology and research inferences. In Travel and Tourism Research Associations 
Sixth Annual Conference Proceedings (pp. 195ς98). San Diego, September

YŜȅ ŀǎǎǳƳǇǘƛƻƴ ƛǎ ǘƘŀǘ Ψŀƴǘƛ-tourism 
sentiment is an inevitable result of 

tourism development and it is mainly 
due to a high Ψ¢ƻǳǊƛǎǘ wŀǘƛƻΩ (i.e. # 

Tourists / # Locals)
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Source:  Eurostat Statistical Atlas (Eurostat Regional Yearbook 2017) http:// ec.europa.eu/eurostat/statistical-atlas/gis/viewer

The Regions where the anti-
tourism protests are 
escalating are NOT 

necessarily the ones with 
the highest tourism density 

in terms of population
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Source:  Eurostat Statistical Atlas (Eurostat Regional Yearbook 2017)  http:// ec.europa.eu/eurostat/statistical-atlas/gis/viewer

The Regions where the anti-
tourism protests are 
escalating are NOT 

necessarily the ones with 
the highest tourism density 
in terms of area (exception 

PMI)
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Source:  Eurostat Statistical Atlas (Eurostat Regional Yearbook 2017)  http:// ec.europa.eu/eurostat/statistical-atlas/gis/viewer

The Regions where the anti-
tourism protests are 
escalating are NOT 

necessarily the ones with 
the highest accommodation 

capacity utilisation 
(exception PMI)



© Alexis Papathanassis

Anti-tourism protests are 
neither a global, nor a 

regional phenomenon in 
9ǳǊƻǇŜΧ  Lǘ ƛǎ ŀ time-
dependent, localised 

phenomenon!

Over-tourism is cannot be 
readily objectified and 
ƳŜŀǎǳǊŜŘΧ  ¢ƘŜ ΨǘƻǳǊƛǎǘ-
ǊŀǘƛƻΩ ŀǎ ŀƴ ƛƴŘƛŎŀǘƻǊ ƛǎ ƴƻǘ 

sufficient

Reducing hotel capacities 
(e.g. licencing)  is effectively 

dealing with a capacity-
restriction by restricting it 

further.

Regulating tourist inflows 
(e.g. tourist tax) deals with 

a supply-problem by 
attempting to reduce 

demand!

Research identifies additional factors to be considered:

ωSeasonality*

ωGeographical proximity (between tourists and locals)**

ωCultural proximity / Compatibility **

ωCoping Typologies ***
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* Faulkner, B & Tideswell, C 1997, 'A framework for monitoring community impacts of tourism', Journal of Sustainable Tourism, vol. 5,no. 1, pp. 3-28
** HarrillΣ wΦ όнллпύΦ άwŜǎƛŘŜƴǘǎΩ !ǘǘƛǘǳŘŜǎ Toward Tourism Development: A Literature Review with Implications for Tourism PlanningέΣ Journal of Planning Literature. 18(3): 251-266.
***  ApΦ WΦ ŀƴŘ WΦ /ǊƻƳǇǘƻƴ όмффоύΦ άwŜǎƛŘŜƴǘǎΩ Strategies for Responding to Tourism ImpactsέΣ Journal of Travel Research. 32(1): 47-50.
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Restricting tourism to deal with over-

tourismis like washing less to deal 

with an overflowing bathtub́ Χ  !ƴŘ ŀƴǘƛ-

tourist protests is like blaming the 

water for the 

ƳŜǎǎΗ  ΨhǾŜǊΩ-tourism 

it is Ψ¦ƴŘŜǊΩ-management of destinations. 
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Ψ9ȄǇŜǊƛŜƴŎŜ 9ŎƻƴƻƳȅ aƻŘŜƭΩ
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u(Cruise-)Tourism Economic Impact Studies:

ÁPublished by Industry Associations (e.g. CLIA) 
and Public Authorities (e.g. UNWTO)

ÁMain message is that:  (Cruise-)Tourism is a 
growing economic sector and offers significant 
direct, indirect and induced benefits 

u(Cruise-)Tourism Academics / Critics: 

ÁMethodological concerns of economic impact 
studies and statistics and questioning 
motives/impartiality of their sources

ÁCSR and extended sustainability perspective 
(i.e. beyond environmental) and qualitative 
research

ÁMoral / Ethical business practice aspects  

uOver-tourism Model:

ÁWhen (1) Tourism Income < (4) Tourism Costs 
(incl. Leakages)

Á²ƘŜƴ όнύ [ƻŎŀƭǎΩ ²ŜƭŦŀǊŜ ғ όоύ ¢ƻǳǊƛǎǘǎΩ ²ŜƭŦŀǊŜ  

[ƻŎŀƭǎΩ ²ŜƭŦŀǊŜ2

¢ƻǳǊƛǎǘǎΩ ²ŜƭŦŀǊŜ3
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YŜȅ ŀǎǎǳƳǇǘƛƻƴ ƛǎ ǘƘŀǘ Ψŀƴǘƛ-tourism 
sentiment is a result of competition for 
limited resources and it is mainly due to 

an imbalance between the economic 
benefits andexternalities of tourism.
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ϵ мсΣу Bil

ϵ сΣф Bil

ϵ мΣр Bil

ϵ оΣу Bil

ϵ пΣс Bil

* Data Source:  CLIA Europe Economic Impact Reports 2012-2016 ςOnline:  http://www.cliaeurope.eu/media-room/clia-europe-
economic-contribution-report



© Alexis Papathanassis * Data Source:  Cruise Market Watch (2016) - http://www.cruisemarketwatch.com/home/financial-breakdown-of-typical-cruiser/

On Board Revenue 
Ґ ϵ офуΦсу 
όнлмоΥ ϵолтύ

¢ƻǘŀƭ wŜǾŜƴǳŜ Ґ ϵ мсплΦсу 
όнлмоΥ ϵ фусύ

OnboardRevenue 
=24.2%of Total Revenue

(2013: 23.8%)

Profit Margin = 12.6% 
(2013: 10%)
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άwŜǎǳƭǘǎ ƛƴŘƛŎŀǘŜ ǘƘŀǘ ŎǊǳƛǎŜ ǇŀǎǎŜƴƎŜǊǎ spend
significantly lessat their destinations than 

other tourists. In addition, the data indicate 

that cruise tourists overestimatetheir 
expenditure to a higher degree than other 

ǘƻǳǊƛǎǘǎέ (Larsen, 2013)*

* Larsen, S. , Wolff, K. , Marnburg, E. & Øgaard, T. (2013). Bellyfull, purseclosed: Cruise line passengers' expenditures, Tourism Management Perspectives, 6:  142-148 
** http:// www.uib.no/en/news/36477/cruise-tourists-spend-less
***  Klein; R. 2009).  Keeping the Cruise Tourism Responsible: The Challenge for Ports to Maintain High Self Esteem.  Online:  http://www.cruisejunkie.com/icrt2.pdf

άCamping tourists 
spend twice as much as 

cruise ǘƻǳǊƛǎǘǎέϝϝ

ά¢ƘŜ most obvious question is 
whether passengers have any money 
left for spending onshore given the 

range of spending options 
onboardέ (Klein, 2009)***

An even larger ǇǊƻōƭŜƳΧƛǎ 

the uncritical acceptance of the 
assumption that cruise passengers 
on average spend US$100 in each 
and every port of call. (Klein, 2009)***


