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Cruise Sector Growth, Cruiser Spending & Economic Impact
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ϵ оΣу Bil

ϵ пΣс Bil

* Data Source:  CLIA Europe Economic Impact Reports 2012-2016 ςOnline:  http://www.cliaeurope.eu/media-room/clia-europe-
economic-contribution-report
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* Data Source:  CLIA Europe Economic Impact Reports 2012-2016 ςOnline:  http://www.cliaeurope.eu/media-room/clia-europe-
economic-contribution-report
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Total 
361,571 

Jobs

Total 
361,571 

Jobs

* Data Source:  CLIA Europe Economic Impact Reports 2012-2016 ςOnline:  http://www.cliaeurope.eu/media-room/clia-europe-
economic-contribution-report
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* Data Source:  CLIA Europe Economic Impact Reports 2012-2016 ςOnline:  http://www.cliaeurope.eu/media-room/clia-europe-
economic-contribution-report
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Total Average, 
841

Size Matters!!!

* Data Source:  Cruise Market Watch (2016) - http://www.cruisemarketwatch.com/market-share/

**  Data Source:  Cruise Market Watch (2016) - http://www.cruisemarketwatch.com/capacity/
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On Board Revenue 
Ґ ϵ офуΦсу 
όнлмоΥ ϵолтύ

¢ƻǘŀƭ wŜǾŜƴǳŜ Ґ ϵ мсплΦсу 
όнлмоΥ ϵ фусύ

OnboardRevenue 
=24.2%of Total Revenue

(2013: 23.8%)

Profit Margin = 12.6% 
(2013: 10%)
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ωCruise Lines International Association Europe (2015):  

ωIƻƳŜ Ґ ϵум όŜȄŎƭΦ !ƛǊŦŀǊŜǎύ

ω¢Ǌŀƴǎƛǘ Ґ ϵсн  

ωFlorida-Caribbean Cruise Association (2015)

ωIƻƳŜ κ ¢Ǌŀƴǎƛǘ Ґ ϵфоΦпп 9ǳǊƻ

ωCruise Lines International Association Australasia (2015) 

ωHome = Intl Paxϵсол όƛƴŎƭΦ !ƛǊŦŀǊŜǎύΣ 5ƻƳŜǎǘƛŎ Pax
ϵпопΦтл

ωTransit = Intl. PaxϵмснΦфлΣ 5ƻƳŜǎǘƛŎ PaxϵморΦфл

The Cruise Sector reports:  

ωPortland, Maine (2009)

ω¢Ǌŀƴǎƛǘ Ґ ϵтнΦпр

ωCϧ. Ґ ϵнрΦнф

ω!ǇǇŀǊŜƭ ƛǘŜƳǎ Ґ ϵмфΦлс

ω5ǊǳƎ ϧ ōŜŀǳǘȅ ƛǘŜƳǎ Ґ ϵмΦул

ωCopenhagen, Denmark (2010): 

ω¢Ǌŀƴǎƛǘ Ґ ϵ трΦрф όϵ 9¦ !ǾŜǊŀƎŜ Ґ ϵсоΦусύ

ω9ȄŎǳǊǎƛƻƴ Ґ ϵплΦфп ό9¦ !ǾŜǊŀƎŜ Ґ ϵонΦмтύ

ωhǘƘŜǊ ƎƻƻŘǎ Ґ ϵопΦср ό9¦ !ǾŜǊŀƎŜ Ґ ϵомΦсфύ

The Ports report (examples):

CLIA (2015) Contribution of Cruise 
Tourism to the Economies of 
Europe 2015 Edition. Online: 
http://www.cruising.org/docs/defa
ult-source/market-research/2015-
europe-economic-impact-
study.pdf?sfvrsn=0

BREA (2015).  Economic Contribution 
of Cruise Tourism to the Destination 
Economies. Online:  http://www.f-
cca.com/downloads/2015-cruise-
analysis-volume-1.pdf

ECC Port Survey (2010).  Online:  
http://www.visitcopenhagen.com
/sites/default/files/asp/visitcopen
hagen/CruiseCopenhagen/1024x5
76/Pressemeddelelser/ccn_new_e
cc_port_survey__cruise_guests_lo
ve_copenhagen.pdf1

Gabe & McConnon(2009). Economic 
Impact of Cruise Ship Passengers in 
Portland, Maine.  SOE Staff Paper 
578.  Online:   
http://umaine.edu/soe/files/2009/0
9/Portland-Cruise-Final.pdf

Sources

Home
Port:      
Ŋ 80-200 / 

Pax

Transit 
Port:       
Ŋ 60-170 / 

Pax

CLIA (2015) Contribution of Cruise 
Tourism to the Australian Economy 
in 2014-15. Online: 
http://www.cruising.org.au/coresoft
cloud001/ccms.r?Pageid=6022&TenI
D=CLIA&DispMode=goto%7C10041
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άwŜǎǳƭǘǎ ƛƴŘƛŎŀǘŜ ǘƘŀǘ ŎǊǳƛǎŜ ǇŀǎǎŜƴƎŜǊǎ spend
significantly lessat their destinations than 

other tourists. In addition, the data indicate 

that cruise tourists overestimatetheir 
expenditure to a higher degree than other 

ǘƻǳǊƛǎǘǎέ (Larsen, 2013)*

* Larsen, S. , Wolff, K. , Marnburg, E. & Øgaard, T. (2013). Bellyfull, purseclosed: Cruise line passengers' expenditures, Tourism Management Perspectives, 6:  142-148 
** http:// www.uib.no/en/news/36477/cruise-tourists-spend-less
***  Klein; R. 2009).  Keeping the Cruise Tourism Responsible: The Challenge for Ports to Maintain High Self Esteem.  Online:  http://www.cruisejunkie.com/icrt2.pdf

άCamping tourists 
spend twice as much as 

cruise ǘƻǳǊƛǎǘǎέϝϝ

ά¢ƘŜ most obvious question is 
whether passengers have any money 
left for spending onshore given the 

range of spending options 
onboardέ (Klein, 2009)***

An even larger ǇǊƻōƭŜƳΧƛǎ 

the uncritical acceptance of the 
assumption that cruise passengers 
on average spend US$100 in each 
and every port of call. (Klein, 2009)***
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Cruise Sector Integration in Overall Tourism Development
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Visitors2Guests

* CLIA (2015).  2014 North American Cruise Market Profile Report.  Online:  http:// www.cruising.org/docs/default-
source/research/clia_naconsumerprofile_2014.pdf
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Ease of Travel

Value4Money

* CLIA (2015).  2014 North American Cruise Market Profile Report.  Online:  http:// www.cruising.org/docs/default-
source/research/clia_naconsumerprofile_2014.pdf
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Cruise Sector Externalities for Destinations
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Mean 3.7

FoE Score Own Points Description

A+ 13

A 12

A- 11

B+ 10

B 9

B- 8

C+ 7

C 6

C- 5

D+ 4

D 3

D- 2

F 1 Unacceptable

Excellent

Satisfactory

Needs Work

Poor

Mean 7.3

Mean 3.6

Source Data:  Friends of the Earth Cruise Ship Report Card - http://www.foe.org/cruise-report-card
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Passenger 
Capacity

Sewage 
Treatment

Air Pollution Total FoE Score

Passenger 
Capacity

Correlation Coefficient 1,000 ,143 ,227** ,194*

Sig. (2-tailed) . ,062 ,003 ,011

N 171 171 171 171

Sewage 
Treatment

Correlation Coefficient ,143 1,000 ,184* ,831**

Sig. (2-tailed) ,062 . ,016 ,000

N 171 171 171 171

Air Pollution

Correlation Coefficient 1,000 ,677**

Sig. (2-tailed) . ,000

N 171 171

The higher the Passenger Capacity, the 
higher the Air Pollution Reduction Score 

(i.e. correlation significant at the 0.01 level)

The higher the 
Passenger Capacity, the 

higher the FoETotal 
Score 

(i.e. correlation significant at the 0.05 level)

FoEGrading 
System correlated 
with stated criteria  
(i.e. correlation significant at the 0.05 

level)

Tech-advancement vs. life-span of cruise vessels is the key!
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Overcrowding is a time- and place-specific phenomenon!
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Cruise 
Tourists 
όΨ/ǊƻǿŘΩύ

Overnight Tourists

Locals

Å Enclave Tourism 
(Holiday Ghettos)

Å Tourism Income 
Leakages

Å Mass Tourism

Å Hospitality / 
Antagonism

Å Cultural Sustainability
Å Ψ.ŜŀŎƘ 5ƛǎŜŀǎŜΩ 

Facilitation

ÅReturn on ExperienceReduction
ÅSafety & Security

ÅCost-of-Living Increase (Property, Goods & Services)
ÅΨLƴŦǊŀǎǘǊǳŎǘǳǊŀƭ-{ǘǊŀƛƴΩ όŜΦƎΦ tǳōƭƛŎ ¢ǊŀƴǎǇƻǊǘ ύ

ÅReturn on ExperienceReduction
ÅSafety & Security

ÅCost-of-Living Increase (Property, Goods & Services)
ÅΨLƴŦǊŀǎǘǊǳŎǘǳǊŀƭ-{ǘǊŀƛƴΩ όŜΦƎΦ tǳōƭƛŎ ¢ǊŀƴǎǇƻǊǘ ύ
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Destination 
Competitiveness and 

Port-Alliances
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Cruise 
Destination 

ClusterActivities 
(Special events, 

festivals, 

entertainment, 

shopping)

Attractions 
(Natural & 

created)

Availability 
(Marketing the 

destination 

supporting 

domestic demand)

Amenities 
(Accommodation, 

Catering, Tourist 

Info)

Accessibility 
(Transportation system, 

Travel infrastructure)

Ancillary Services 
(Telecommunications, 

Banks, Medical 

services)

DMOs (DestinationManagement 

Organisation ςe.g. AtlanticAlliance)

Educational Organisations 
(e.g. Universities)

Local Tourism 
Companies& 

Suppliers

TNCs (Transnational 

Corporations / Cruise 
Operators)

Local Authorities

*  Papathanassis, A. & Bunda, N.R.(2016).  Action Research for Sustainable Cruise Tourism Development: The Black Sea Region Case 
Study.  Tourism in Marine Environments, 11(2-3): 161-180


