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u¸ƻǳǊ ǊŜƎǳƭŀǊ ƻƭƛǾŜǎΧ 

ÁPreserved and packaged 

ÁMass-Produced 

ÁStuffed with almonds, 
pepper, etc. 

u ...  Available in every 
supermarket 

u ...  Used to decorate salads 
and pizzas 

uDo you even care where 
your olives come from? 

uHow much would you pay 
for 100 gr? 
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u Collected by the wild olive tree 
at the Zeus Temple ruins near 
Ƴȅ ǇŀǊŜƴǘǎΨ ƘƻǳǎŜ ƛƴ wƘƻŘŜǎ 

Á My mother send them to me 

Á I prepared them myself with 
fresh herbs and cold-
extracted olive oil 

u This type of olive is a descendant 
of the wild olives grown in Greece 
since the ancient times 

u They are not sold in retail: 

Á Small size 

Á Colour variations 

Á Difficult to extract the pit 

Á Strong taste 

u Ψ/ŀƴ ƻƴƭȅ ōŜ ƎƛǾŜƴΣ ƴƻǘ 
ōƻǳƎƘǘΩ 
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The gift of the 
Goddess Athena 

(Athena vs Poseidon Contest 
for naming the Greek Capital) 

Zeus wrath & 
Philemon 

ό½ŜǳǎΩ ƭŀǎǘ ŎƘŀƴŎŜ ǘƻ ƘǳƳŀƴ 
kind and the reward to the 

kind couple) 

Hercules & the 
Nemean Lion 

(Fur of the monster rendered 
arrows and swords ineffective.  

Hercules splayed it using an 
olive wood club wood) 

Olympic Games 
(Winners would receive an 

olive wreath as a prize.  
Introduced by Hercules to 
honour his father, Zeus) 

Life optimism & 
courage 

(There is always a way to slay 
ǘƘŜ ΨƳƻƴǎǘŜǊǎΩ ƻŦ ŦŀǘŜ ς 
Constellation of Leo) 

The importance of 
values over riches  

(Glory and honour cannot be 
bought with gold ς 

Thermopylae Anecdote) 

Hospitality & 
Generosity 

(Always be friendly and 
respectful to strangers.  You 
might be visited by a God) 

Wisdom & 
Education 

(Wise choices vs. 
Uneducated Decisions) 

...  It is Greek Culture!  A 
perspective on life 
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A Logistics Challenge... 
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Every day 2,550 fresh eggs 
are consumed by Holland 

!ƳŜǊƛŎŀΩǎ Eurodam, 2,100 guests 
and 900 crew.  

A whole county in Iowa 
raises all its cattle for sale 

to Carnival Cruise Lines.  

On board Carnival Dream, 

passengers eat of 28,730 
shrimp every week.  

6,200 cocktails and 
15,000 coffees are drunk on 

Costa Ships every week.  

On board MSC Fantasia class 

ships, 2,000 different 
recipes are used on a seven-day 

cruise.  

280 bottles of free 
champagne, 10lbs of 
caviar and 120lbs of 
lobster are devoured 

on  Seabourn Ships over seven 
nights.  

On an average P&O Ventura 14-
day cruise, 3,096 passengers and 

1,200 crew will eat some 

171,840 main meals.  

During an eight-night cruise on 

board Fred. Olsens Budicca, 630 
litres of ice cream will be 

eaten.  

On a typical 10-day cruise, the 
shopping list for Crystal Symphony 

includes over 60 tons of food-
stuffs to be purchased and 

delivered to dock in the few hours 
on turnaround day. 

* Source: http://cruise-international.com/cruise-food-facts/ 
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! /ǊǳƛǎŜ Ψ{ŀǘƛǎŦƛŜǊΩΚ 
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u Methodological Note: 

Á Time Frame:  August 2012 

Á Sampling Method: Snow-ball method  

Á Data Collection:  Online survey (both 
English & German)  

Á Sampling Frame:  Cruise-specific 
forums (Kreuzfahrt-treff and Cruise 
Critics) 

Á Sample Size:  225 Survey 
respondents  

Source:  Langreen, L & Papathanassis, A. (2012). Stock-out on board cruise ships are not an option:  An analysis of the 
ƴŜŎŜǎǎƛǘȅ ƻŦ άƴƻ-stock-ƻǳǘέ ŀǇǇǊƻŀŎƘŜǎ ŦƻǊ ǘƘŜ ǊŜǇƭŜƴƛǎƘƳŜƴǘ ƻŦ Cϧ.Φ  .ǊŜƳŜǊƘŀǾŜƴ ¦ƴƛǾŜǊǎƛǘȅ ƻŦ !ǇǇƭƛŜŘ {ŎƛŜƴŎŜǎ 
Working Paper   
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Source:  Langreen, L & Papathanassis, A. (2012). Stock-out on board cruise ships are not an option:  An analysis of the 
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Working Paper   
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Source:  Langreen, L & Papathanassis, A. (2012). Stock-out on board cruise ships are not an option:  An analysis of the 
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Source:  Langreen, L & Papathanassis, A. (2012). Stock-out on board cruise ships are not an option:  An analysis of the 
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Working Paper   
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F&B Cost and Economic Impact 



© Alexis Papathanassis 

Cruise F&B Employment 
Impact: 

ω5,955 Jobs (1.8% of 
total cruise 
employment) 

ωϵ 194 Mil in 
compensation (1.7% of 
total) 

Cruise F&B Purchases 
from EU Manufacturers: 

ωϵ 666 Mil in provisions 
consumed onboard 
cruise ships 

Source: CLIA Europe (2014): The Cruise Industry: Contribution of Cruise Tourism to the Economies of Europe  2014 Edition.  Available 
Online:  http://www.cliaeurope.eu/images/downloads/reports/CLIA_2014.pdf 
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*  Source Data:   Cruise Market Watch. (2013).  Financial Breakdown of Typical Cruiser.  Cruise Market Watch Homepage.  
Available URL:  http://www.cruisemarketwatch.com/home/financial-breakdown-of-typical-cruiser/, Accessed:  23/01/2013 

Onboard Revenue @ 25% of the Total Revenue 

ϵ 167 

ϵ 986 

ϵ 61 ϵ 30 
ϵ 49 ϵ 1289 ϵ 189 

ϵ 169 

ϵ 166 

ϵ 150 

ϵ 143 

ϵ 125 

ϵ 78 

ϵ 57 
ϵ 43 

ϵ 41 
ϵ 129 

Cruise operators spend 

approx.  ϵ 8-10 / Day 
for catering each 

passenger! 

Drinks + Speciality 
Restaurants 
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2001 2011 

0 $ 

50 $ 
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2001 2011 

-31% 

-36% 

-36% 

-14% 

-6% 

-16% 

+143% 

-17% 

$207.67 

$172.63 $174.36 

$207.80 

Fuel 
Food 

Deprec. 

Payroll 

Marketing 

Other 

Commission 
 & transp. 

Fuel 

Food 

Deprec. 

Payroll 

Marketing 

Other 

Commission 
 & transp. -38% 

-8% 

-27% 

1% 

-19% 

-32% 

+129% 

-16% 

Cost reduction excluding fuel: -25% Cost reduction excluding fuel: -21% 

C
o

st 
p

e
r 

P
C

D
 (

re
a

l 
U

S
$

)
 

* Source:  Vogel (2012) 
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¢ƘŜ Ψ5ǊŜŀƳ {ƻŎƛŜǘȅΩ ŀƴŘ LƳǇŀŎǘ ƻƴ /ƻƴǎǳƳǇǘƛƻƴ 

Á References: 
ω Jensen, R. (1999), The Dream Society, London: McGraw Hill 
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FUTURE TRENDS PRESENT PAST 

Increased 
Rate of 
Change 

Technological 
advances 

Economic 
Development 

Uncertainty / 
Anxiety 

Need for Stability 
όά{ƭƻǿƛƴƎ 5ƻǿƴέύ 

Manifestation 
of Need in 
Nostalgia / 
Escapism 

Focus on Story-
Telling (rather than on 

products / services ς 
Functionality / quality is taken 

for granted) 

Decrease of 
Materialism 

(Increased importance of 
conviction) 

Increasing 
importance for 

dreams & 
emotions 

uImpact on: 

ÁConsumption 

ÁWork 

ÁFamily 

ÁLeisure 

 

Dream 
Society 
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! ŘǊŜŀƳΧ 

ωIs symbolic in terms of expression 

ωIt is often a response to emotional needs (revealing them)  

ωAnd it usually follows some kind of story-line (story-telling) 

ωWhile representing our beliefs and worldviews (convictions) 

Story-telling Emotional Needs Convictions 

Adventure 
Market 

Identity 
Market 

Togetherness, 
Love Market 

Care 
Market 

Nostalgia 
market 

Activism 
Market 
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Consuming a story, we consume a dream...  We 
make it ours by eating it 

 

 


